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Methodology

More than 200 Retail decision makers surveyed

It is compulsory for any total or partial publication to use the full reference “Infopro survey for Bonial and LSA*

and no work involving this survey may be dissociated from this title.
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Retail decision-makers
communicating via
advertising flyers and
catalogues

Computer-assisted
web

From 30/09 to 25/10/2021 204 respondents

interviewing (CAWI)

Infopro survey for Bonial and LSA, January 2022
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Panel

A panel made up of retailers from various sectors

General retail

Food retail

DIY/gardening centres
Furniture/home accessories retail
Multimedia retail

Culture, games and toys, digital entertainment retail
Household appliances retail
Beauty/perfumery retail
Clothing/fashion/footwear retail
Bazaar/discount retail

Car centres

Opticians

Pet stores

Other, please specify: "camping”, "wine", etc.
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Panel

A panel composed of retailers of all sizes

Workforce

Under 250 employees _ 34%

Between 250 and 499 employees - 1%

Between 500 and 999 employees - 10%

Between 1,000 and 4,999
employees - 17%

5,000 or more employees _ 27 %

Infopro survey for Bonial and LSA, January 2022

Turnover

Less than €99 Million

Between €100 and 499 Million

Between €500 and 1000 Million

Over €1,000 Million

Don't know/Can't say

B
B

B 0%
B 8%
B 25%

Stores Network

No outlets . 4%

1to29 outlets | 18%
30to 99 outlets |G 26%
100 t0 499 outlets |G 25%

500 to 999 outlets [JIJ 10%

1,000 outlets or more - 17 %
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Panel
A panel composed of various job roles, both at head office and in the field

Executive department I 2 4 %
Marketing department I 21%
Commercial department N 9% Other

Franchised
Store manager/director [N 8% outlet

Administrative and financial department  [EEG___ 7 %
Purchasing department [ 4%
Logistics department [l 3% Non-franchised
outlet
Digital strategy department [l 2%
Customer relationship department [l 2%
Human resources department [l 2%

Information systems department [l 1%

Technical department [l 1%

Retailer head
R&Ddepartment M 1% office

Other, please specify: "manager”, g
"operations’, etc. - 1o
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Over 7 out of 10 French retailers send printed communications throughout
the year

Question: Does your retail company send communications using advertising flyers and catalogues (either paper or digital)?

Yes, occasionally

Yes, all year round

Together (204 respondents) - One answer per line

Infopro survey for Bonial and LSA, January 2022
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Stores communication is managed on a national scale, especially for retailers that
have over 30 stores

Question: Your retail company sends advertising flyers and catalogues on the following scale...

Respondents from head office roles at
retailers
with over 30 outlets

All respondents

Don’t know It depends/the decision-
' making process is Don’t know

inconsistent \

Local ——

It depends/the decision-
making process is \

inconsistent

Local

Regional

Regional

National National

204 respondents 117 respondents

Infopro survey for Bonial and LSA, January 2022
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Stores communication is managed by various job roles at head office

Question: At your retail company, which people are involved in the decision-making for digitalising your advertising flyers
and catalogues?

The brand’s marketing and/or communications department [ 719%
The brand’s general management [ 4%
The brand’s digital and/or media department [ 33%
The brand’s commercial department [ 30%

The media/communication agency [ 10%

3

answers on
average

Regional managers/directors [ 10 %

Outlet managers/directors [ 10 %
Other, please specify: "European management”, etc. [l 2%
Don'tknow [l 2%

Together (204 respondents) - One answer per line
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Retailers feel that they are lagging behind in terms of digital transformation
compared to purely e-commerce firms

Question: In terms of digital transformation, is your retail company ahead or behind when compared to..

Behind Level with Ahead Don’t know

6%

...consumer expectations and
sy -

Together (204 respondents) - One answer per line

Infopro survey for Bonial and LSA, January 2022
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Digital communication is a priority topic for 3 out
of 4 retailers

Question: Digitalising advertising flyers and catalogues at your retail company is
a challenge that it considers to be...

Definitely a Don’t know
secondary issue

An absolute
priority

A fairly secondary issue

Fairly priority

Together (204 respondents) - One answer per line

Infopro survey for Bonial and LSA, January 2022
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64% of French retailers hope to reduce paper costs through Digital

Question: By digitalising their advertising flyers and catalogues, does your retail company hope to..?

Reduce the costs of printing and distributing flyers and catalogues
Improve theirimage to make it more modern

Improve theirimage in terms of social and environmental responsibility
Improve the customer experience (before/during/after the purchase)
Attract new customers to their outlets

Improve awareness of their company and outlets

Increase the frequency of visits to their outlets

Increase the average basket at their outlets

Other, please specify: "make monitoring and measurement easier”, etc.
No particular results expected

Don't know

All using digital - 60 respondents - One answer per line

Infopro survey for Bonial and LSA, January 2022
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Digital is the 15t media of French Retailers

Question: Which source(s) does your retail company use for advertising flyers and catalogues?

Their website and/or mobile apps  [INIEGGEGE /3%
Email campaigns NG 65 %
In-store advertising 59%

Social networks NN 58%

Direct mail campaigns 45%
Banner ads on websites [ 28 9%
Sites and/or apps that have all the flyers, catalogues, etc. onthem [ 2 6%
Text message or messaging app campaigns (WhatsApp, etc.) NG 22 %

Video platforms (YouTube, etc.) [ 13%

Other, please specify: "events", "commericals”, etc. [l 5%

All (204 respondents) - One answer per line

Infopro survey for Bonial and LSA, January 2022

97 %

digital

paper
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59% of French retailers that digitalise their catalogues let their customers
know about it

Question: Do you tell your customers when you digitise advertising flyers and catalogues?

Not at all

Yes,
definitely

No, not really

Yes, to some
degree

All using digital - 60 respondents - One answer per line

Infopro survey for Bonial and LSA, January 2022
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70% of French retailers believe that the "Oui Pub" project (an initiative to restrict
direct mail advertising to households) will be rolled out nationally

Question: In your eyes, is it likely that the Oui Pub campaign will be rolled out nationally within 3 years (by the end of the current trial
period)?

Don’t know

Not at all likely

Very probable

Unlikely

Fairly likely

All (204 respondents) - Only one answer possible
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57% of French retailers say they are ready for the
"Oui Pub" initiative to be rolled out nationally

Question: If the “Oui Pub” system was rolled out tomorrow nationwide, would you
say that your retail company is ready?

Don’t know

Absolutely
Not at all

Not really

Mostly

All (204 respondents) - Only one answer possible
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79% of retailers are relying on digital to compensate
for the erosion of traditional direct mail advertising
Question: Would you say that digital technology will be able to compensate for the

erosion of direct mail advertising (increase in the Stop Pub rate, Oui Pub campaign,
etc.)?

Don’t know Yes, fully

Not at all

Yes, mostly

Yes, slightly

All (204 respondents) - Only one answer possible

Infopro survey for Bonial and LSA, January 2022
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37 % of French retailers allocate over 30% of their media budget to digital
advertising

Question: What percentage of the media budget for advertising flyers and catalogues is allocated to digital advertising at your retail
company?

57%

37%

15%
12% 5%
6% 4
— B . -
[ ]
0% From1to 29% From 30to49% From50to 69% From 70 to 99% 100%

All (204 respondents) - One answer per line

Infopro survey for Bonial and LSA, January 2022
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French Retailers are rebalancing their media mix in favour of Digital

advertising

Question: How will your investment in communications through advertising flyers and catalogues change over the next twelve
months?
Decrease of Increase of over
over 50% 50%

Whole budget 2% I 59

Paper budget I 3%

Digital budget

All (204 respondents) - One answer per line

Infopro survey for Bonial and LSA, January 2022
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French Retailers favour an iterative approach to optimising their media mix

Question: Out of the following, which is the closest to the approach adopted by your retail company when it comes to
digitalising advertising flyers and catalogues?

Don’t know

We are no longer going to be
direct mailing advertising
flyers and catalogues as we
We are using all our budget on are going fully digital
paper and do not foresee any
changes in the short or medium
term

We are gradually shifting
our budget to digital
media and are running
tests to work out the best
media mix

All (204 respondents) - One answer per line

Infopro survey for Bonial and LSA, January 2022
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Nearly half of retailers assess the performance of
digital media on store turnover

Question: What are the indicators followed by your retail company to assess the
effectiveness of its digital advertising flyers and catalogues?

Plays/views I -6 %
Click-through rate I ©5 %0
Revenue generated in store |GGG £/ o
Number of store visits generated | NG 26
Store visitrate | NG 24 %
Reach (DOOH) NG °° %
Time spent on catalogues |NNGTGTTGEGEGNGEGEGE %%
Other, "number of leads/downloads”, etc. Il 3%
Noindicators [l 2%

Don'tknow I 7%

All (204 respondents) - One answer per line

Infopro survey for Bonial and LSA, January 2022
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Key findings

« 71% of retailers communicate throughout the year via advertising catalogues

« 97% of retailers distribute their catalogues digitally, 71% in paper format

« The digitalisation of catalogues is a priority issue for 3 out of 4 retailers

« 56% of retailers want to gradually switch their budgets to digital media

« 64% hope to reduce printing costs by digitalising catalogues

« 59% of those who go digital let their customers know about it

« 36% of respondents think the "Oui Pub" campaign is very likely to be rolled out everywhere in 3 years

« 24% of respondents consider themselves completely ready if the “Oui Pub” campaign were to be
rolled out everywhere tomorrow

« 57% of retailers say they are ready for “Oui Pub” to be rolled out nationally

« 79% of retailers believe digital media will compensate for the erosion of direct mail advertising

« 37% of retailers allocate over 30% of their media budget to digital media

+ Nearly half of retailers assess the performance of digital media on store turnover




